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TOTAL COMPANY SALES

$1834.6M

0
CAGR +28% $1507.7M
$1224.7M
$1092.2M
$827.8M
$548 A4M
$422.7M
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DIRECT-TO-CONSUMER
SALES

$272.5M

CAGR +43% S
$153.7M
$130.6 M
$93.9M
$51 1M
$31.7M

FY 2003 FY 2004 FY 20050ENERO06 FY 2007 FEY 2008 FY 2009




WHOLESALE $110.1 M

SALES $94.5 M
CAGR +35%
$74.2M
$53 3M
$27.4M
$183M $176M
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OPERATING
MARGINS

O OF NET SALES

19.0%

17.9%

14.7%
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NET EARNINGS
39% CAGR ‘ s1502m

$130.8M
$116.2M

$90.5M

$48.4M

$27.4M

FY 2003 FY 2004 FY 2005 sraamE@0c FY 2007 FY 2008 FY 2009







Q4 FY 2009
PERFORMANCE
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Q4 FY 2009
OPERATING
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U OF NET SALES

12.4%
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Q3 FY 2009 Eas
NET EARNINGS

$53.6M

$41.1M
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TERRAIN
e RoE N CENIE
- FIRST STORE OPENED IN PA
APRIL 2008

LEIFSDOTTIR
» WHOLESALE BRAND
- 100 DOORS k
« DEPT. STORES, BOUTIC
ANTHROPOLOGIE
« POTENTIALLY A RETA










COMPANY
STRENGTHS

* OPPORTUNITY FOR STORE GROWTH - NUMBER
AND MULTIPLE VENUES

* OPPORTUNITY FOR MARGIN GROWTH

* STRONG BALANCE SHEET - $521M IN CASH
AT YEAR END WITH NO DEBT

* STRONG OPERATING MODEL - GENERATES EARNINGS
AND CASH WITH SOFT SALES

5 DIFFERENT CONCEPTS

* STRONG TEAM WITH UNIQUE HEADQUARTERS

* STRONG VENDOR PARTNERSHIP - MERCHANDISE
AND OPERATIONS
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