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TOTAL COMPANY SALES
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" TOTAL COMPANY
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PR 2009
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WHOLESALE ‘f
SALES AL LAY
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DIRECT-TO-CONSUMER sa00

SALES
$272.5M
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OPERATING
MARGINS

U0 OF NET SALES
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NET EARNINGS

$199.4M

4[]% BAGH $160.2M
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Q1 FY 2011
PERFORMANCE

TOTAL
SALES... +20%

COMP STORE
sanes... +11%

COMP
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Fye 2010
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Q1 FY 2011
OPERATING
MARGINS

U OF NET SALES
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Q1 FY 2011
NET EARNINGS

$53.0M

$30.8M

+72%
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INITIATIVE: ;
GROW OTHER CHANNEL

GROW DIRECT
TO CONSUMER
BUSINESS

« STRONG CHANNEL,
GETTING STRONGER 1
- ABOVE AVERAGE OPERATING MARG

GROW
WHOLESALE

* FREE PEOPLE
* LEIFSDOTTIR







INITIATIVE:
GROW SALES
NEW CONCEPTSE

* 100 DOORS
« DEPT. STORES, BOUTIQUI

ANTHROPOLOGIE
* RETAIL CONCEPT BY FY12

TERRAIN

* GARDEN CENTER

* STILL PROOF OF CONC

» FIRST STORE OPENED IN
APRIL 2008 -

* WHOLESALE BRAND ,.J b

LEIFSDOTTIR |
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COMPANY
STRENGTHS

* OPPORTUNITY FOR STORE GROWTH - NUMBER
AND MULTIPLE VENUES

* OPPORTUNITY FOR MARGIN GROWTH

* STRONG BALANCE SHEET - $773M IN CASH
AT END OF Q1 WITH NO DEBT

* STRONG OPERATING MODEL - GENERATES EARNINGS
AND CASH WITH SOFT SALES

* 6 DIFFERENT CONCEPTS

* STRONG TEAM WITH UNIQUE HEADQUARTERS

* STRONG VENDOR PARTNERSHIP - MERCHANDISE
AND OPERATIONS






